


OUR MEDIA  OUTREACH

We have successfully used mass distribution tools such as matte releases, newswire distribution, broadcast media tours and more to reach a broad

audience for our clients. We will as well use the tools , but the highest level of quality coverage will result from:

Direct Pitching
Contacting the right 

reporters with a story 
tailored to their interests 

and timed to their editorial 
calendar

Thought Leadership
Fully leveraging the 

subject matter expertise.

Newsjacking
Fully realizing 

opportunistic pitch 
potential

Media Education
Connecting clients with 

the most influential 
journalists in Kenya.

Media Outreach 
Coordinating outreach so 
it is uniform, continuous, 

and coordinated across all 
platforms.



MEDIA TARGET

One of the desired outcomes of the strategic planning process will be the determination of specific media priorities:, by story focus, and by

timing. To ensure these priorities are aligned and supported with aggressive media engagement.

Target Media Outlets and Blogs



Other Panafrican Media Platforms

▪ We shall also focus on  trade publications within the industry.

▪ Our media networks enable us to distribute your press release/article on 

more than 100  relevant African news  website.

▪ We will have the press release or article publicized  on CNBC Africa, Ventures 

Africa, Forbes Africa, etc.

▪ We shall have articles publicized on Bloomberg Terminal, Reuters Terminal, 

Dow Jones Factiva and LexisNexis.

▪ We shall also pitch for publication on fastcompany.com, Forbes Africa and 

TechCrunch.

▪ Interviews  shall also be scheduled on these platforms.

MEDIA TARGET

http://fastcompany.com/


SAMPLE BLOGGERS  TARGET LIST

▪Savvy Kenya – savvykenya.com

▪Sam Wakoba – techmoran.com

▪Nick Kanali - techstrendke

▪Mwende Ngao – mwendengao.com

▪Martin Gicheru – techweez.com

▪Kennedy Kachwanya – Kachwanya.com

▪Robert Kunga – mulikamwizi.com

▪George Murage – juuchini.com

▪Michael Ouma – aptantech.com

▪James Wamathai – hapakenya.com

▪Emmanuel Chenze – emmanuelchenze.com

▪Savvy Kenya – savvykenya.com

▪Rebecca Wanjiku – wanjiku.co.ke

▪Peter Etelej - blog.theonlinekenyan.com

▪Collins Nabiswa – kenvibez.com

▪Dennis Kioko – blog.denniskioko.com

▪Naijeria Toweett - mumlovestech.com

▪Limo Bankelele – bankelele.co.ke

▪Steve Biko Wafula – sokodirectory.com

▪Enock Kiprono – fenesi.com

▪Joel Macharia – macharia.co.ke

▪Zack Mukewa - mukewa.com

▪Semaj Itosno - BiztechAfrica

▪Julius Omondi –BiztechAfrica UG



MEDIA SPECIFIC ACTIVITIES

▪ We shall develop and maintain relevant media databases of all media in the market.

▪ We shall Identify and recommend media, journalists, KOL/influencers and bloggers, content writers 

and online media outlets for coverage on the client and thus driving increased referral traffic to the 

client’s website and improved search engine visibility.

▪ We shall prepare and issue media releases and fact sheets as per written briefs and follow-up with 

media to pursue publishing.

▪ We shall develop and write articles or editorial pieces for publications as required or briefed by the

client.

▪ We shall develop and produce all long-form content as required and or briefed by the client.

▪ We shall produce, develop and edit multi-media content to support online and offline campaigns 

when needed.

▪ We shall disseminate information and pictures to media as instructed by Client..

▪ We shall approach media and secure interviews for the client.



MEASUREMENT 

Quality & Quantity

The number of media placements related to the client and the associated impressions are important and will be calculated. Those metrics alone,

however, do not provide the full measure of communication impact. Qualitative metrics that indicate relevancy and context are also needed. We

use various media monitoring tools, mostly is Media Tool Kit.

QUANTITATIVE METRICS QUALITATIVE METRICS

▪ Journalist inquiries 

▪ Press backlinks to the client’s website.

▪ Social shares of earned media placements

▪ Number of placements

▪ Number of impressions

▪ Advertising value

▪ Value of publication/media outlet (high, moderate or low value)

▪ Message inclusion

▪ Tonality

▪ Use of visuals and other Client’s assets



MEDIA MONITORING GRANTS  access to hard evidence facts essential for 

daily and strategic Business Decisions: 

▪ Situation Analysis 

▪ Documentation 

▪ Archiving

▪ Updates and Alerts 

DAILY MONITORING: Daily monitoring report for the four areas of interest 

mentioned above report Clipping scan 

▪ Name of Publication Title

▪ Name of Journalist

▪ Page Placement

▪ Summary translation (Headline & Summary body translation)

MONTHLY ANALYSIS: Monthly analysis for the following topics:

▪ Client wave of coverage (Quantitative & Qualitative analysis)

▪ Client VS Competitor 

MEDIA PERCEPTION AUDIT: Develop half year media perception audit and 

work on deficits through new activities 

MEASUREMENT



CLIENT STORIES ON DIFFERENT MEDIA PLATFORMS

CGTN Africa women empowerment feature  for our 
client in Murang’a, Kenya.

Business Daily Newspaper feature for a client

Citizen News feature in Kiswahili in Kilifi Kenya 
showing plight of locals with no access to 

electricity.

Paxful brand Introduction interview with the 
CEO in Kenya , on KTN News

Money and finance in Real Estate  panel discussion for 
our client with K24 TV

Paxful CEO Interview on CNBC 
Africa



Switch TV Interview K24 Inside Business Interview KTN Business Today  Interview and 
Feature

KBC Morning Show Discussion Metropol TV Interview
K24  Morning Show Discussion





A conversation on BBC Africa with Maser Group CEO A feature on Khaleej Times in Dubai – Hilshaw Group 
Chairman –Dr. Lal Bhatia



CIO East Africa allAfrica.com














