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The Report

One Print Report. One Digital Platform. 

The Projects Shaping Africa’s Future

Join Africa’s leading researchers and innovators in a global campaign to foster 

investment and high-impact partnerships.



Reaching an influential global audience

Unbeatable Reach to Decision Makers

By the

Numbers

Print Readership: 3.1 million 

Monthly Web Reach: 5.5 million unique users

7 Newsletters each with 70,000 to 100,000 subscribers

50% of leaders in Research

44% of Science & Public Policy leaders, 45% of Chemical Industry leaders,  

37% in Alternative Energy, 33% in Energy, 33% in Climate Change 

and 30% in Agriculture.

Scientific American's audience leads and delivers policy across a range of sectors. 
In North America, Scientific American reaches:

To reach leaders able to invest or partner in the projects of the future, 
a combined Scientific American and AfricaLive campaign is a powerful resource.

Source: 2020 Erdos & Morgan; Total Brand Footprint (print + digital) 



Drive readers from Scientific American’s email newsletters to your 

microsite published on AfricaLive.net

Newsletter

Sponsorship



Take your story to Africa’s media

Pan-African

Media Distribution

Distributing your content to AfricaLive’s media database will see your article 
republished in over 250 websites and newspapers across the continent.

Source: 2020 Erdos & Morgan; Total Brand Footprint (print + digital) 



Reaching an influential global audience

Multimedia Campaign

We provide videos and graphics to bring your story to life across Africa.

https://1drv.ms/p/s!AuhqHn2D-wJIvUtc3QVs39u8Pdrw?e=08bZg8



Reaching an influential global audience

Social Boost

Working in association with Nairobi based Brand Immersion, your microsite 

will reach a targeted audience in the African markets most important to you. 

Data from a 3-month promotion for a AfricaLive.net microsite of a South African 

partner:

Educational content and articles allows 
the company to build its reputation 
in new markets across the content. 

Nigeria

Uganda

Kenya

Tanzania

Malawi

Zambia

Zimbabwe

Botswana

Namibia

South Africa

• Reach across all platforms – 

over 1.4M people reached across Africa

• Engagement – 
over 200,000 engagements across all platforms 

• Videos – 
100,000 minutes of videos watched

100,000 
minutes

>16,000 
new followers

>200,000 
engagements

>1.4M
people

• Over 16,000 new followers across all platforms

Geographic Reach

Audience Growth
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Print & digital content and distribution

Campaign

Options

Participation in the African Innovation print report in Scientific American magazine

E-newsletter sponsorship with Scientific American

Microsite published on AfricaLive.net or on your own website

Pan-African media campaign

Social Boost: Traffic driving and social media growth targeting African markets

Traffic driving from Scientific American digital channels

Bespoke multimedia content creation with AfricaLive or Scientific American 

custom content teams
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Testimonials
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